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Financial review

Amounts in NOK (thousands) Q123 Q122 FY'22
Revenue from customers 94 274 79079 333423
Total operating revenue 94 274 79 079 333423
Purchase of goods and services 7433 6 681 27 271
Payroll and related expences 35528 30480 128 737
Other operating expenses 11 894 10172 48 996
Total operating expenses 54 855 47 333 205 004
EBITDA 39419 31747 128 419
Adjustments of special items - 182 2911
Adjusted EBITDA 39419 31929 131 331
Depreciation and amortization 8287 6 607 27 657
Operating profit (loss) before financial items and tax 31132 25140 100 762
EBITDA-margin 41.8 % 40.7 % 38.5%
Adjusted EBITDA-margin 41.8 % 40.4 % 39.4 %

SmartCraft's consolidated revenues in Q1 2023
grew by 19.2 percent to NOK 94.3 million, up
from NOK 79.1 million in Q1 2022. The revenue
growth was driven by continued high organic
growth from the Group's Saas solutions and the
two smaller acquisitions of El-verdi (June 2022)
and ELinn (October 2022).

ARR grew to NOK 347.0 million, a growth of

24.4 percent year over year and 9.0 percent
quarter over quarter. Organic growth was 15.0
percent and 5.5 percent respectively. The strong
quarterly growth was driven by new sales, upsell
to existing customers and price increases. The
price hikes in line with CPI that we announced

in Q4 are now being implemented at automatic

contract renewals during 2023 and thus spread
out during the year, providing an ARR growth
tailwind for each quarter remaining in 2023.

SmartCraft has a strategy to maximize recurring
revenue at the expense of non-recurring
revenue. As a consequence, we continue to
transition non-recurring revenue, such as start-
up fee, initial training, etc, into Saas services,
thus reducing the threshold to become a
customer. This strategy has reduced non-
recurring revenue to only 3 percent of our total
revenue.
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Organic growth YoY Q123 Q122 FY'22
Fixed price subscriptions 15.8 % 17.9 % 18.2 %
Transaction priced add-on subscriptions 11.9 % 21.7 % 17.2 %
Total recurring revenue 15.5 % 18.3 % 18.1%
Non-recurring revenue (34.4 %) (15.1 %) (20.8 %)
Total revenue 12.8 % 16.4 % 16.2 %

The Group has a consistently low churn which
was 7 percent in Q1 2023. Bankruptcy has
historically been the main reason for churn

in SmartCraft, and the increased number

of bankruptcies within construction slightly
increases the churn from the 6 percent
recorded in Q4 2022.

The scalability of the business model ensures a
relatively stable cost base while delivering good
growth in revenues. As a result, the reported
EBITDA in Q1 2023 was NOK 39.4 million. There
were no adjustments to the EBITDA in Q1

2023. The EBITDA margin for Q1 2023 was 41.8
percent, compared to 40.1 percent in Q1 2022
(40.4 percent adjusted EBITDA margin). Our
latest acquisitions, El-verdi and ELinn, affected
the EBITDA margin in Q1 negatively with 0.7
percentage points due to lower margins.
SmartCraft is well on track to increase the
margins in all acquired solutions. Our approach
to increasing the margins in the acquired
solutions is not by reducing cost, but first and
foremost by helping the solutions to better
scale and grow, creating a long-term business
advantage.

SmartCraft continues to improve existing
solutions and develop new solutions and add-
ons. In Q1 2023, we increased efficiency of our
existing workforce enabling more value creation
and previous investments in modernization of
our solutions result in less maintenance and
more focus on investments in R&D. For the
development of new solutions and add-ons,
SmartCraft recognized NOK 10.1 million in
capitalization of development costs in Q1 2023,

which constitutes 10.7 percent of revenue, an
increase from 7.5 percent last year and 8.9
percent last quarter. Q1 and Q4 is seasonally
higher as vacation reduce the capacity in Q2 and

Q3.

Depreciations and amortizations were NOK

8.3 million in Q1 2023 compared to NOK 6.6
million in Q1 2022. The increase is a result

of the Group's continuous R&D activities and
acquisitions. In Q1 2023, amortization related to
M&A was NOK 3.9 million.

The Group has a net financial income of NOK
5.1 million in Q1 2023, an improvement from
a net expense of NOK 2.5 million last year. The
increase is driven by currency effects.

CASH FLOW

SmartCraft has positive cash contribution from
operations every quarter. The Group operates
in an under-penetrated market and plans to
continue its role as a consolidator and increase
its market share. SmartCraft does not expect to
pay dividends in the short to medium term and
the accumulating cash holding will go to finance
investments and acquisitions supporting the
Groups position and plans.

The SmartCraft share buy-back program of

up to 2 percent of the shares was initiated in
November. The treasury shares will be used
for payment for potential future acquisitions in
combination with cash. Additionally, treasury
shares will be used for potential future
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settlement of the Groups long-term investment
program for management and key employees.
The buy-back program ended at the AGM

in April 2023, and a new program of up to 2
percent of the shares was initiated.

Cash flow from operating activities was NOK
73.2 million in Q1 2023 compared to NOK 58.7
million in Q1 2022. Q1 is a seasonally strong
quarter as a majority of the annual invoices are
sent in this period. The increase from last year is
due a change in advance payments.

Cash flow from investing activities was NOK
-10.6 million in Q1 2023. Investing activities
consist mainly of capitalized development costs.

Net cash flow from financing activities was NOK
-17.4 million in Q1 2023. Through the buy-back
program, SmartCraft acquired 808 218 own
shares (0.47 percent of total shares) totaling
NOK 15.2 million in Q1 2023. At the end of Q1
2023 SmartCraft had in total acquired 1 259 219
shares (0.73 percent of total shares).

FINANCIAL POSITION

SmartCraft has a solid balance sheet and has a
negative net working capital driven by customer
prepayments. The Group is in a net cash
position, is self-funded and well capitalized to
deliver on the stated growth ambitions and M&A
strategy.

Total assets amounted to NOK 1 066.2 million
(NOK 973.6 million at the end of 2022), of
which cash and cash equivalents amounted to
NOK 242.5 million (NOK 191.3 million at the
end of 2022). Non-current assets amounted
to NOK 784.8 million (NOK 741.3 million at the
end of 2022). In addition to the cash flow from
operations, the increase of assets is mainly
driven by changes in currency rates.

Total liabilities amounted to NOK 262.1 million
(NOK 208.0 million at the end of 2022). The

increase is mainly related to the increase in
deferred revenue.

SHARE INFORMATION

At the end of Q1 2023 SmartCraft ASA had
171.5 million shares at par value of NOK 0.01.
There have been no changes in shares or share
capital in Q1 2023 in SmartCraft ASA.

Per March 315t 2023, SmartCraft holds
1259 219 own shares (0.73 percent), and total
outstanding shares was 170 263 086.

RISK FACTORS

Risk factors are described in the information
document prepared in connection with the
listing on Oslo Bars, published June 241, 2021
and in the annual accounts for 2022, published
March 28", 2023.

OUTLOOK

We experience that some parts of the
construction industry are affected by reduced
activity due to inflation and higher interest
rates. However, most of our customers operate
in the SME segment with upgrades, service

and maintenance, which represents a part of
the industry with lower volatility. Most of our
customers are electricians and plumbers who
experience healthy demand as their services
are essential to mitigate high energy prices and
combat climate change.

We are monitoring the market situation closely
and will take swift actions to adapt to changes in
market conditions.

Our solutions have a strong value proposition to
our customers as they are designed to improve
profitability through both revenue growth and
operational efficiency. Our efficient sales and
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marketing processes result in a conversion of with new regulations.

more than 60 percent of customer meetings With our new organizational structure, we

to sales, which illustrates that our solutions are believe that we are able to realize synergies in

well tailored to customer needs. sales and marketing. We stay very positive to
our future prospects and reiterate our targets

The underlying fundamental growth drivers of 15-20 percent organic revenue growth in the

remain strong due to the required transition medium-term. Similarly, we expect adjusted

to more energy efficient buildings and the EBITDA margin to increase due to the scalability

increasing need for documentation to comply of the business.

Financial reporting:
August 24" 2023 - Half-yearly 2023 report
November 15t 2023 - Q3 2023 report

Other activities:
May 151 2023 - Aktiespararnas Stora Aktiedagen, Gothenburg
June 121 2023 - Aktiespararnas Smabolagsdagarna, Stockholm

Please visit for most recent calendar update.
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Condensed Consolidated

Financial Statements

CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME

Amounts in NOK (thousands) Q123 Q122 FY'22
Revenue from customers 94 274 79079 333423
Total operating revenue 94 274 79 079 333423
Purchase of goods and services 7433 6 681 27 271
Payroll and related expences 35528 30480 128 737
Other operating expenses 11 894 10172 48 996
Depreciation and amortization 8287 6 607 27 657
Total operating expenses 63 142 53939 232 661
Operating profit (loss) before financial items and tax 31132 25140 100 762
Financial income 8573 625 17188
Earnout related to acquisitions - - (12 364)
Financial expenses (3503) (3 144) (16 413)
Financial income (expense), net 5070 (2519) (11 589)
Profit (loss) before tax 36 202 22621 89173
Tax expense 5967 4818 21083
Profit (loss) 30235 17 803 68 090
Other comprehensive income

Items that will be reclassified to profit or loss:

Currency translation differences, net of tax 23 468 (15 289) (2 073)
Total 23 468 (15 289) (2073)
Total comprehensive income 53703 2514 66 016
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CONSOLIDATED STATEMENT OF FINANCIAL POSITION

ASSETS

Amounts in NOK (thousands) Mar 315t 2023 Mar 31t 2022 Dec 315t 2022
Deferred tax assets - - -
Goodwill 537018 483059 517302
Intangible assets 223414 185030 209939
Right to use assets 21040 17 595 14152
Tangible Assets 3285 4 491 3314
TOTAL NON-CURRENT ASSETS 784 757 690 174 744707
Inventory 145 73 182
Other current assets 8020 6279 7579
Accounts Receivable 30775 25398 29477
Cash and cash equivalents 242 530 200 687 191 587
TOTAL CURRENT ASSETS 281470 232 437 228 826
TOTAL ASSETS 1066 227 922 611 973 533
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EQUITY AND LIABILITIES

Amounts in NOK (thousands) Mar 315t 2022 Mar 315t 2022 Dec 315t 2022
Share capital 1715 1715 1715
Treasury shares (13) (5)
Share premium 605 893 605 893 605 893
Retained earnings 176 275 117 870 161149
Other components of equity 15 404 (21 280) (8 064)
Non-controlling interests 4 881 - 4 881
TOTAL EQUITY 804 155 704 198 765 569
Non-current financial liabilities - 1080 -
Non-current lease liabilities 12 847 10052 7002
Deferred tax liabilities 37 202 32421 35015
Total non-current liabilities 50 049 43 553 42 016
Deferred revenue 105 501 91 583 69 937
Current portion of lease liabilities 9048 7728 7 602
Accounts payable 6 297 4801 7829
Taxes payable 13438 18 676 14 845
Other current liabilities 77 740 52073 65 736
Total current liabilities 212 024 174 860 165 948
TOTAL LIABILITIES 262 072 218 413 207 964
TOTAL EQUITY AND LIABILITIES 1066 227 922 611 973 533
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CONSOLIDATED STATEMENT OF CHANGES IN EQUITY

Other Non-
Share Treasury Share components Retained controlling Total
Amounts in NOK (thousands) capital shares premium of equity earnings interest equity
Total equity 31.12.2021 1715 - 605893 (5990) 100067 - 701685
Profit / (-) loss for the period - - 68 090 68 090
Other comprehensive income - - (2 073) - (2 073)
Capital increase 13.07.2022 - - - 4 881 4 881
Purchase of treasury shares (5) - (7 008) (7012)
Total equity 31.12.2022 1715 (5) 605893 (8064) 161149 4881 765569
Profit / (-) loss for the period - - - - 30 235 - 30 235
Other comprehensive income - - - 23 468 - - 23 468
Purchase of own shares - (8) - - (15109) - (15117)
Total equity 31.03.2023 1715 (13) 605893 15404 176275 4881 804155
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CONSOLIDATED CASH FLOW STATEMENT

Amounts in NOK (thousands) Q123 Q122 FY'22

Operating activities

Profit before tax 36 202 22621 89173
Paid taxes (8 341) (5776) (193771)
Earn-out without cash effects - - 12 364
Gains/loss sold assets - - (7)
Depreciation 4419 3252 13 607
Amortisation of intangible assets 3868 3354 14 050
Items classified as investing or financing activities 260 1991 1780
Net cash provided from operating activities

36 409 25442 111 596
before net working capital changes
Working capital adjustments:
Changes in accounts receivable 509 (815) (4 814)
Changes in deferred revenue 31746 31990 9893
Changes in accounts payable (2 034) (17071) 388
Changes in all other working capital items 6 557 3777 (1413)
Net cash provided from operating activities 73186 58 694 115650
Investing activities
Investments in tangible and intangible assets (387) (280) (1 156)
Payments for acqusitions - (4 856) (33 455)
Acquisition transaction costs - - (952)
Payments for software development costs (10118) (5901) (23 857)
Foreign currency effect (101) 28 (72)
Net cash used in investing activities (10 606) (11 009) (59 492)
Financing activities
Cash proceeds from capital increases - - 4 881
Downpayment on loan facilities - (78) (7 834)
Interest payments (253) (218) (827)
Repayments of lease liabilities (1 969) (1 773) (7 537)
Other financial items (15 155) 10 (8079)
Net cash provided by (used in) financing activities (17 378) (2 058) (19 398)
Net increase (decrease) in cash and cash equivalents 45 203 45 627 36 759
Cash and cash equivalents at the beginning of period* 191 587 156 277 156 277
Foreign currency effects on cash and cash equivalents 5741 (1 217) (1 449)
Cash and cash equivalents at end of period* 242 530 200 687 191 587

* Cash and cash equivalent include restricted funds
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C idated Fi al
NOTE 1 ACCOUNTING POLICIES methods for computation have been applied as
in the latest annual statement.
The interim report for the SmartCraft Group
for 15t quarter 2023 has been prepared in For further information on accounting policies
accordance with IAS 34 Interim Financial see the Annual Report 2022.
Reporting. The same accounting policies and
NOTE 2 REVENUE
Revenue
Amounts in NOK (thousands) recognition Q123 Q122 FY'22
Fixed price subscriptions Over time 83380 68 003 291 253
Transaction priced subscriptions Point in time 8030 6 854 29169
Total recurring revenue 91410 74 857 320423
Non-recurring revenue Pointin time 2 864 4222 13 001
Total revenue 94 274 79 079 333423
NOTE 3 EARNING PER SHARE
Q123 Q122 FY'22
Profit for the period due to holders of shares TNOK 30235 17 803 68 090
Profit allocated to redeemed preferance shares TNOK - - -
Profit allocated to common shares TNOK 30235 17 803 68 090
Average numbers of common shares, excl.
170 718 001 171522 305 171 484 845
treasury shares
Earning per share NOK 0.18 0.70 0.40
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Alternative Performance
Measures (APMS)

The following terms are used by the Group in definitions of APMs:

* EBITDA: Is defined as operating income before depreciation of tangible and intangible non-
current assets.

* Adjusted EBITDA: Is defined as EBITDA adjusted for special operating items that distorts
comparison, such as acquisition related expenses, listing preparation costs and other items
which are special in nature compared to ordinary operational income or expenses.

* Adjusted EBITDA margin (%): Is defined as Adjusted EBITDA divided by sales, expressed as a
percentage.

* Adjusted EBITDA - Capex margin (%): Is defined as Adjusted EBITDA - R&D capex divided by
sales, expressed as a percentage.

* Annual Recurring Revenue (“ARR"): Is defined as a 12 month subscription value of the Group’s
customer base at the end of the reporting period. The ARR metric only includes fixed price
subscriptions.

* Recurring Revenue (%): Is defined as subscription revenue generated over the historical period
divided by sales for the same period, expressed as a percentage. Recurring Revenue includes
both fixed price and transaction-based subscription revenues.

* Average Revenue Per Customer (“ARPC"): Is defined as the annualized monthly total operating
revenue divided by the number of customers at the end of the month.

* Churn Rate (%): Is a measure of loss of ARR on a rolling 12-month basis, expressed as a
percentage of average monthly ingoing ARR for the same 12-month period.
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Amounts in NOK (thousands) Q123 Q122 FY'22
Revenue from customers 94 274 79079 333423
Total operating revenue 94 274 79 079 333423
Amounts in NOK (thousands) Q123 Q122 FY'22
EBITDA 39419 31747 128 419
Adjustments of special items - 182 2911
Adjusted EBITDA 39419 31929 131 331
EBITDA-margin 41.8 % 40.1 % 385%
Adjusted EBITDA-margin 41.8 % 40.4 % 39.4%
Amounts in NOK (thousands) Q123 Q122 FY'22
Adjusted EBITDA 39419 31929 131 331
Capitalized development expenses 10118 5901 23 857
Adjusted EBITDA - CAPEX margin 31.1% 329% 322%

Q123 Q122 FY'22
Annual Recurring Revenue (ARR) (EOP) TNOK 346 960 278942 318 348
Recurring revenue 97.0% 94.7 % 96.1 %
Average Revenue per Customer (ARPC) NOK 30777 26924 27 857
Churn rate (R12m) (EoP) 7.0% 50% 6.1 %
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